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Will They Have
The Energ When
They Nee! It?

With ziimXR® Targeted

Release Caffeine You are
in Control of the Energy
Experience

We're a Nation of Tired
and Sleepy People

of adults aged 18 and older

@’ N reported feeling very tiredor
9 exhausted most days or every
Py o day in the past 3 months.

Centers for Disease Control

.
of women say feeling sleeﬁﬁt
least occasionally interferes

»
40/ with their daily activities.
4 ° National Sleep Foundation
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of people say they are too

o tired to work out reported :
feeling “too tired". :
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Enersy Remains One of the Hottest
?ategories in the Industry

Data suggests that the market for energy is strong — evidenced
by rising product launches and projected market size

Health Concerns that best Fitness and Energy tops market
describe why respondents share and is in top 5 growth
take supplements among conditions

Improve general/ 16,000 11,2%
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improve
healthy aging . 42%
Improve digestive/ o, 2,8%
gut health 3OA
i 1.4%
Manage bone/ o,
joint health 25% , .
2019 2020 2021 2022 2023 2024e 2025e 2026e 2027e
reart heat
eartieat S @ Historic sales @ Forecasted sales Growth
Improve hair, o,
skin and/or nails
Manage o,
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Provide sleep 5 X
support 22/. \

2024 est. sales increase between
: 2023 and 2027

Optimize sports or
exercise performance

Manage o,
my weight KL 6 80/ estimated
Support mental health (e.g., o, \ ° © growth
mood swings, depression, etc.) 17/

Enhance brain health/ o,
mental clarity/focus 16%
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Source: Nutrition Business Journal

Manage
blood sugar 12%
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Q s why
you take dietary supplements? Select all that apply."

What are Consumers

Looking For in Energy?
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zumXR Targeted Release Caffeine
is a new form of modified release
caffeine featuring a state-of-the-art

TARGETED RELEASE CAFFEINE

delivery system technology drawn
T e, @ from the pharmaceutical industry.
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With zimXR Targeted Release Caffeine
ingredients, you can create unlimited
types of energy profiles — by combining
immediate release, delayed release and
extended release ingredients.

What Do We Mean by Targeted Release

INSTANT RELEASE (IR) EXTENDED RELEASE
CAFFEINE
7JAM =a  80mg 7AM
9AM =a  80mg 9AM
11AM =m 80 mg 11AM
1PM  =m  80mg 1PM
:
Technology Drawn from the
Pharmaceutical |ndustry
EXTENDED RELEASE DELAYED RELEASE
COATING pH SENSITIVE

COATING

SOLUBLE
PARTICLES

Particles dissolve in pH of lower intestine Coating dissolve in pH of lower intestine

Two Products to Help You Customize
Your Profile Energy
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EXTENDED RELEASE CAFFEINE DELAYED RELEASE CAFFEINE
EXTENDED RELEASE PROFILE* DELAYED RELEASE PROFILE*
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What Would be Your Preferred Energy Profile?

All Morning All-Night Study
LPJick Me Session
p

Extended Release &
Delayed Release

CAFFEINE
EXPERIENCE

Extended Immediate Release
Release Only & Delayed Release

ﬂ

TIME (HOURS)

What Ingredient Should
You Trust with Your Brand?

_Iz_::n XtRZ Conventional  |nstant
FEATURE Re%a(:n:e Extended Release
Clinically studied v v v
Blood plasma proof v v v
Pharma technology v v X
Quality materials v
No crash v X
No jitters v X
Batch consistency v X X
Multiple release v X X

profiles

What do Sports
Consumer Want in Energy?

Pre-workout supplement concept study shows
how consumers respond to the idea of targeted
energy in the sports nutrition market

Longer lasting energy is the
most important benefit

71%
25%
More workout endurance Increased focus
550, I 40%
16% 12%
Faster recovery Longer workouts
529, I 40% T——
17% 9%

More intense workouts )
@ Ranked in the top 3

44% T Ranked #1
(]

HIGHLIGHTS
# preference is () prefer clinically
1 longer lasting 9 2 / supported
energy ° claims
9 0 O/ prefer 9 2 Q/ would pay a

multi- premium for a
° phase ° product with

energy zumXR

MORE THAN HALF

of pre-workout supplement users would switch from
their current pre-workout supplement

Energy » Focus + Power

Py PRODUCT A PRODUCTB T s

Energy Mat ry Release. No Crash

Focus . . S QU s A s s

Power w-tlhou; | \;]v-th A v e

multi-phase multi-phase
energy release energy release
Net Wt 600 g(21.15 0z) Net Wt 600 g(21.15 0z)
Purchase Intent +264%

Comparison Test +200%

Which of the following

statements best describes
your potential purchase of 23%
these products when they

become available?

147,

| would keep | would replace | would replace Not sure - | need
using my current my current my current more information
product product(s) with product(s) with
product A product B

Purchase likelihood favors Duraforce with Multi-Phase Energy
Release (with zimXR) by a 2:1 margin, and more than double
their current product.

Price Increase Test

Product B: How much
more would you pay for
this product if it were
available at your favorite
supplement store?

| would pay | would pay |wouldpay |wouldpay |would not
more than 26-50% 11-25% 5-11% pay more
50% more more more

92% of responding men who use a pre-workout drink at least 2
days a week would pay a premium for Duraforce with Multi-Phase
Energy Release; 44% of them would pay 11% or more.

IF YOU AREN'T USING ziimXR TARGETED RELEASE CAFFEINE...
YOUR CUSTOMERS WILL SWITCH PRODUCTS

No Matter What Kind

of Energy Experience
You are Making...
We can Make it Better

@ zumx<R

TARGETED RELEASE CAFFEINE

LEARN MORE
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HEALTH SOLUTIONS
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